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Go Green Tourism
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* Opportunity to gain insights from your peers
throughout Florida.
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FROM THE CHAIRMAN OF THE BOARD

It is my pleasure to invite you to the 2008 FACVB Destination Marketing Summit, this
year’s largest gathering of Florida destination marketing organization executives and
industry suppliers.

We are lucky to live and work in the most beautiful place in the world. Seemingly, Florida
can sell itself.

However, we know better. As destination marketers we must compete against a lot of well
funded adversaries for visitors. This while 1.3 million Florida residents employed within the
tourism industry are depending on our success.

It’s never been more important for the destination marketing industry to invest in additional
training for ourselves and our staff. To provide you with the knowledge and resources you
need to succeed and prosper in the coming year, we have created a one-of-a-kind program.

Critical questions affecting our industry will be addressed:

e Crisis Management - The Tourism Crisis Management Institute will host a 3 hour
session on tourism crisis management.

e Unraveling Web 2.0 — Social Networking

® “Go Green” Tourism Marketing

® The Challenges of Managing Destination Marketing Organizations Today and in the
Future
® Managing Communication Channels

Ample opportunity for networking will be available at this meeting as you interface with
outstanding speakers, other industry participants and the industry’s finest sponsors. I
think you will agree this is an event at which you and your organization will want to be
represented. The Florida Association of Convention and Visitors Bureaus looks forward to
welcoming you to this important meeting.

Sincerely,

Pral Catse

Paul Catoe
Chair, FACVB Board

FACVB e P.O. Box 14629 e Tallahassee, FL ® 32317




SCHEDULE AT A GLANCE

Wednesday — June 25, 2008

9:00 a.m. — 12:00 noon Vendor Setup

10:00 a.m. — 1:00 p.m. Board of Directors Meeting and Working Lunch

.'P"d‘" l-r.lu,\_,\..|I
2:00 p.m. — 5:00 p.m. The Tourism Crisis Management Institute - Crisis Management Symposium @
5:00 p.m. — 6:00 p.m. Welcome Reception at The University of Florida Hilton P S

Dinner on own

Thursday — June 26, 2008

Re-spinning the Web: Going Green-Effectively
8:00 a.m. - 10:15 a.m. Driving Site Traffic and marketing and
Demystifying Web 2.0 communicating to become

one of the “in” brands.

Communicating with Lessons Learned from the
10:30 a.m. — 11:30 a.m. Generation Y First 1,000 Days

11:30 a.m. - 1:00 p.m.  Networking Luncheon

Engaging the Long Tail: Using Managing
the Power for User Generated Communication
Content and Social Media to Channels

Market Your Destination

1:00 p.m. — 3:15 p.m.

Internet Marketing, Driving Database Marketing
Traffic and Social Networking Shirtsleeves Discussion
Shirtsleeves Discussion

3:30p.m. — 4:30 p.m.

Historic Downtown Gainesville Dine-around
Meet in hotel lobby at 5:45 p.m. for transportation to
Dine-around event. Come and enjoy a very special evening
in downtown Gainesville! We will board a bus right at
our host hotel. It will take us to the middle of the historic

A downtown area amid restaurants offering delicious, varied
compass cuisine. Stroll the charming downtown streets as you
MARKETING, INC. select where you would like to enjoy beverages and tasty

foods. All conference attendees will receive special GDOT
(Gainesville Downtown Owners & Tenants) money to
be used all evening! Plan to enjoy this special event co-
sponsored by Compass Marketing, Inc.

Friday — June 27, 2008

8:30 a.m. — 9:00 a.m.  Breakfast
9:00 a.m. — 10:15 a.m. Destination Marketing - State of the State Report
12:00 noon  Adjourn



DESTINATION MARKETING SUMMIT

PROGRAM DETAILS

Wednesday — June 25, 2008

2:00 p.m. - 5:00 p.m.

The Tourism Crisis
Management Institute (TCMI)
University of Florida

A look at industry preparation and planning for tourism
crisis planning. The Tourism Crisis Management Institute
(TCMI) will cover global “best practices” in tourism crisis
management with specific attention to Florida. This session
will also explore an integrated approach to managing crises
for Florida Tourism: What is working now? What are the
information and planning gaps? Creating a common plan for
the future. A panel of Florida Tourism

leaders to discuss in-place operational solutions will also take
part in this presentation by TCMI, University of Florida.

Thursday — June 26, 2008

8:00 AM - 10:15 AM
Re-spinning the Web: Driving

Site Traffic and Demystifying
Web 2.0

Steven Paganelli, TIG Global

An effective website is just the first step in

harnessing the power of the Internet. Search engine
optimization, strategic linking, pay-per-click advertising and
Web 2.0 offer the most cost-effective and measurable ways
to reach your target audience and convert them
to visitors. Learn how in these two dynamic
sessions.
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8:00 AM-10:15 AM

Going Green- %T

Effectively Marketing &
Communicating to

Become One of the “In” Brands
Colette Chandler, The Marketing Insider

In a marketplace saturated with companies who claim

to be green, how do you get your inns, hotels or bed and
breakfasts noticed as being green or striving to be? Find
out the most effective ways to market your message to the
growing population of eco-tourists. Some of the “green”
topics covered include how to best communicate with
green travelers from various parts of the country-they
have different attitudes and behaviors, how to tap into a
marketplace estimated to jump from $230 to $420 billion
in just three years, and what the challenges can be when
communicating your green efforts, and solutions that can
help you become one of the “in”brands that they choose.

10:30 AM - 11:30 AM
Communicating with

Generation Y

Jeanna Mastrodicasa, Gainesville City
Commissioner

This presentation will review the trends of the youngest
generation and how they communicate among each other
as well as with other generations. What does your website
look like, and do you Facebook and MySpace? Learn more
about Generation Y and trends in their communication,

including their use of social networking websites.

10:30 AM-11:30 AM

Lessons Learned from the
First 1,000 Days

John Reyes, President & CEO, Jacksonville
& the Beaches Convention and Visitors Bureau

Coming into a destination as the CEO you bring certain
expectations. However, for most of us, those are completely
different than reality. Having just lived through a the first
1000 days as a CEO, John brings his new perspectives on
becoming the successful CEO of a bureau, including the
sunrises he discovered, the priorities he developed after

he was at the bureau a couple of months and some of the
work necessary to build more community confidence in the
tourism marketing organization.




1:00 PM - 3:15 PM
Engaging the Long Tail:
Using the Power for User

Generated Content and
Social Media to Market Your

Destination.
Stephen Joyce, Sentias Software Corp.

The first portion of Stephen’s session will include principles
of social networking, engaging users, techniques for
building momentum with viral marketing. The second
portion of Stephen’s session covers pros and cons of social
networks, a review of Facebook trends & opportunities,
organizational considerations, technology considerations
and improving your chances of success.

This session will explore the importance of managing
various communication channels when developing a
successful community brand, honing in on press releases,
websites, public meetings, brochures and ads and media
coverage. Since the media can make or break a brand
launch, special attention will be paid to developing strong
media relationships in order to ensure fair and balanced
coverage of the process.

3:30 PM - 4:30 PM
Internet Morketin?, Driving

Traffic and Social Media
Shirtsleeves Discussion

This is one of two opportunities to network and problem-
solve with other senior-level tourism marketers. At this
year’s Summit, you will have an afternoon to meet with
your colleagues in similar functional areas. During these
sessions, attendees will discuss hot issues and topics specific
to each Shirtsleeves group.

This is another great opportunity to get involved and
network with your peers as a resource for future reference
on common problems and solutions. The agenda is

yours, please send topics that you want to discuss to the
facilitators listed below.

Friday — June 27, 2008

9:00 AM - 12:00 AM

Destination Marketing -
State of the State Report

Paul Catoe, Chair, Florida Association of
Convention and Visitors Bureaus

The FACVB will give you a complete report on the
activities of the destination marketing industry, the
inside details about the 2008 legislative session as well
as important industry updates that will soon affect your
bureau.

The Art and Challenges
of Managing Destination

Marketing Organizations F
Today and in the Future /

Bill Peeper

The challenges of running today’s CVB are significant
but the challenges of tomorrow may be even greater.
Former Orlando CVB president, Bill Peeper shares some
of the highlights of his new book, Managing Destination
Marketing Organizations: The Tasks, Roles and
Responsibilities of the Convention and Visitors Bureau
Executive. Learn the good things CEOs do as well as the
bad things. Then learn some of the potentially ugly things
CVB executives may have to deal with in the future based
on comments and observations of some industry partners.



GAINESVILLE’S PREMIER HOTEL

The University of Florida Conference Center Gainesville was built in
2000 and remains the area’s premier full-service hotel. Located on
the Southwest corner of the University of Florida campus, the hotel has
248 deluxe rooms with three luxury suites and 25,000 square feet of
meeting space. The hotel is a certified IACC conference center and
has won numerous awards for guest service and customer satisfaction.
As the region’s leading conference facility, the center combines an
outstanding meeting environment with accommodations and cuisine
that reflect our warm Southern hospitality.

The University of Florida is offering special rates for FACVB meeting
participants, beginning at $149 per night. Call the hotel directly at
352/371-3600 and mention the FACVB to receive the reduced rate.

Hilton University of Florida
Conference Center Gainesville
1714 SW 34th St.
Gainesville, FL 32607
352/371-3600

GETTING TO THE
UNIVERSITY OF FLORIDA HILTON

From Jacksonville

Take I-10 west from the 1-295 junction for 13 miles to the US 301
inferchange. Take US 301 south 49 miles to the SR 24 exit. Take
SR 24 southwest 12 miles to the Gainesville City limits. Pass the
airport area and take a right on to 39th Avenue. Proceed West on
3%th Avenue to the intersection of 39th Avenue and 34th Street.
Take a left onto 34th Street and proceed for approximately five
miles to the intersection of Hull Road and SW 34th Street. The
hotel will be on the righthand side.

Take the Florida Turnpike north to the merger with I-75. Proceed
north on |-75 to Exit 384 (Archer Road). Take a right onto Archer
Road and proceed one mile to the intersection of Archer Road and

34th Street. Take a left onto 34th Street and the hotel will be three \

blocks down on the left-hand side.
Newberry Rd.

University Ave.

Take 1-275 north to the I-75 junction. Proceed north on I-75 to Exit %
384 (Archer Road). Take a right on to Archer Road and proceed
one mile to the intersection of Archer Road and 34th Street. Take a
left onto 34th Street and the hotel will be three blocks down on the
left-hand side.
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From Gainesville Regional Airport

Proceed on the Airport access road south to 39th Avenue. Take

a right on to 3%9th Avenue. Proceed West on 3%9th Avenue to the
intersection of 39th Avenue and 34th Street. Take a left onto 34th
Street and proceed for approximately five miles to the intersection
of Hull Road and SW 34th Street. The hotel will be on the right-
hand side.




RESERVE YOUR SEATS TODAY DESTINATION MARKETING SUMMIT

ADVANCE DISCOUNTED REGISTRATION (ON OR BEFORE JUNE 11, 2008)

First Registrant From Organization
Each Additional Registrant From Same Organization $245

REGULAR REGISTRATION (AFTER JUNE 11, 2008)

First Registrant From Organization

Member Non-Member THREE EASY WAYS
$295 $1,045 TO REGISTER
$995 Mail:
FACVB

P.O. Box 14629
Tallahassee, FL
32317

Non-Member
$495  $1,245

Member

Each Additional Registrant From Same Organization $445  $1,195

Use one form for up to six registrants from the same organization - Please print!

Phone:
850/222-6000

Organization (with Visa/MC only)
Address

City State Zip FAX:

Phone FAX 850/222-6002
Eomail (with Visa/MC only)

Please circle the correct amount for each registrant and write his/her name on
the line provided. Members and regular registration includes all seminars, lunch, receptions and dinner.

Member Non-Member Total
Discounted Rate Registration Amount
#1 $295 $1,045% $
#2 $245 $245 $
#3 $245 $245 $
#4 $245 $245 $
#5 $245 $245 $
#6 $245 $245 $
Grand Total §

*Non-Member registration includes a one-year FACVB Affiliate Membership.

METHOD OF PAYMENT: O CHECK (PAYABLE TO FACVB) 0O VISA O MASTERCARD

Card #

Exp. Date

Name on Card

Signature

CANCELLATION POLICY
A refund of your registration

fee will be made, minus a $25
cancellation fee, if cancellation
is received in writing by June 11,
2008. Alternates are encouraged
to attend for any pre-registrant
who is unable to attend. For our
compliance with the Americans
with Disabilities Act, please
contact our office if you need
any special accommodations. A
minimum of seven days notice is
required.

ATTENDANCE POLICY — AGENCY REPRESENTATIVES

The designated account representative for contracted advertising, public relations, eMarketing, etc., agencies may attend the FACVB
Destination Marketing Summit as a delegate ONLY if invited and officially endorsed by a FACVB member under the following conditions:
1. The account representative clearly understands the attendance policy and agrees not to solicit business from other members.
2. The account representative is invited in writing to attend by an FACVB member. As such, a copy of the communication should be
sent by the client to FACVB.
3. No more than two such attendees may be invited by any member. The two attendees may be from the same firm or different firms at
the discretion of the member as long as they meet the above criteria.
4. All contracted account representatives will have name badges that indicate they are a representative of the member that invited them
to attend.
5. The member is responsible for assuring that their account representative abides by this policy.
6. The account representative is not eligible to attend the Summit if no one from the member is attending.

Any exceptions to these rules will require the approval of the FACVB Executive Committees.
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FLORIDA ASSOCIATION OF CONVENTION AND VISITORS BUREAUS

DESTINATION MARKETING INDUSTRY SUMMIT

June 25-27, 2008
The University of Florida Hilton
Gainesville, Florida

ARE YOU FOLLOWING THE NEW TOURISM TRAFFIC SIGNALS?

Social Media

Caution Yellow — Hit the brakes
or Full Speed Ahead?

Tourism




